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Communication
is about...
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What

The message
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Communication
is about...

To whom?
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When?
And how?

The context
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Communication®s
is about... -
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' Who?

The speaker
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Social media % |
perceptions... a“;
,u el ‘Free’

Easy and quick
Instantaneous
Connects people
Access to information
Public or private?

Trustworthy?

\\V European Environment \\v European
) Information and )_) Environment
/)

© Urli Virst, Well with Nature /EEA /¥ .| Observation Network Agency




=2010s... Instagfam, Snapchat, Telegram, #K
- 2020s... Metaverse, ? )
1
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RIP: Orkut (2014)... Google+ (2019)..£

- 2000s... LinkedIn, Seco ol ife, MySpace, Facebod 2
Twitter ) y &

6.84 billion smét{; phones
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What you see is...

Content: ‘Curated or less curated’ | " .
'‘Popularity’ (+/-) or... e

Paid content
Algorithm(s)

} —> A lucrative business!
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Age of the ‘Influencer’

Who speaks? Person or institution? \\W//,,“
Popularity: Real people vs bots %)

Who listens? Real people vs trolls *
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Who moderates? Al vs real people?
Who is responsible?
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Perceptions revisited

‘Free’
Easyﬁahd quick
Insfgantaneous
Connects people
Access to)%}jnfoi Tation
Public or pfivate?

Trustworthy?

European Environment \\V European
Information and )/') Environment

Observation Network Agency

© Bence Maté, Well with Nature /EEA




h C
“Z, Information and Environment
l ; /. Agency

Eioner Observation Network

\V European Environment \V European
») p

© Armin Durgut, Well with Nature /EEA




=%’ Conveying and multiplying = &
WY messages but also... 9

\" s Alignment (of messages, position, ...) |

 |ssue management '

‘1. « Crisis communication R

 Employer branding

Stakeholder engagement

~ « Contributing (e.g. recruitment)

“ e Listening and analysis (SoMe data)

Information and Environment
Agency
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Schfz (2009)
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Good practices for institutions

* Align with strategy — authentic brand | \« ;
» Broaden objectives and success criteria v, \—,

;-\

. Consider ambitions, rlsksvand~rescarces ;évmdé@host platfof
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Ti— > Explaln_gwdelmes for staff dos and ddﬁ;’es
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Questions?
Thoughts?
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